District of Columbia Municipal Regulations


2216    
ADVERTISING
2216.1
GOS Licensees shall not advertise GOS in any area prohibited by District or federal law. 

2216.2
GOS Licensees shall ensure that all advertising, public relations activities, and marketing campaigns do not:

(a) Contain false or misleading information;

(b) Fail to disclose conditions or limiting factors associated with the advertisement;

(c) Use a font, type size, location, lighting, illustration, graphic depiction, or color obscuring conditions or limiting factors associated with the advertisement;

(d) Consist of indecent or offensive graphics or audio, or both; and

(e) Target, either via content or placement, those under the age of eighteen (18).

2216.3
Advertisements, public relations activities, and marketing campaigns shall meet the following requirements:

(a) Be socially responsible;

(b) Give a balanced message with regard to winning and losing; and
(c) Include language demonstrating the Retailer is licensed by the Office.

2216.4
As directed by the Office, GOS Licensees shall delete or modify any advertisement which does not conform to the requirements of this chapter or is necessary for the immediate preservation of the public peace, health safety, and welfare of District residents.
SOURCE: Final Rulemaking published at 36 DCR 6681, 6722 (September 22, 1989); as amended by Final Rulemaking published at 66 DCR 11598 (August 30, 2019); as amended by Final Rulemaking published at 68 DCR 3289 (March 26, 2021).
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